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Asfootball clubs have become luxury investments, their decisionsincreasingly
mirror those of any other business organisation. Football supporters have been
encouraged to express their club loyalty by ‘thinking business' - acting as
consumers and generating money deemed necessary for their clubs to compete at
the highest levels. In critical studies, supporters have been portrayed as passive or
reluctant consumers who, imprisoned by enduring club loyalties, embody a
fatalistic attitude to their own exploitation. As this book aims to show, however,
such expressions of loyalty are far from hegemonic and often interface
haphazardly with traditional ideas about what constitutes the ‘loyal fan’. While
thereislittle doubt that professional football is experiencing commodification,
the reality isthat football clubs are not simply businesses, nor can they ever
aspire to be organisations driven solely by expanding or protecting economic
value. Rather, clubs hover uncertainly between being businesses and community
assets.

Football Supporters and the Commercialisation of Football explores the
implications of this uncertainty for understanding supporter resistance to, and
compromise with, commodification. Every club and its supporters exist in their
own unique national and local contexts. In this respect, this book offers a Euro-
wide comparison of supporter reactions to commercialisation and provides
unique insight into how football supporters actively mediate regional, local and
national contexts, as they intersect with the universalistic presumptions of
commerce.

This book was previously published as a special issue of Soccer and Society.
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Asfootball clubs have become luxury investments, their decisions increasingly mirror those of any other
business organisation. Football supporters have been encouraged to express their club loyalty by ‘thinking
business’ - acting as consumers and generating money deemed necessary for their clubs to compete at the
highest levels. In critical studies, supporters have been portrayed as passive or reluctant consumers who,
imprisoned by enduring club loyalties, embody afatalistic attitude to their own exploitation. As this book
aimsto show, however, such expressions of loyalty are far from hegemonic and often interface haphazardly
with traditional ideas about what constitutes the ‘loyal fan’. While thereis little doubt that professional
football is experiencing commaodification, the reality isthat football clubs are not simply businesses, nor can
they ever aspire to be organisations driven solely by expanding or protecting economic value. Rather, clubs
hover uncertainly between being businesses and community assets.

Football Supporters and the Commercialisation of Football explores the implications of this uncertainty for
understanding supporter resistance to, and compromise with, commodification. Every club and its supporters
exist in their own unique national and local contexts. In this respect, this book offers a Euro-wide
comparison of supporter reactions to commercialisation and provides unique insight into how football
supporters actively mediate regional, local and national contexts, as they intersect with the universalistic
presumptions of commerce.

This book was previously published as a special issue of Soccer and Society.
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Editorial Review
About the Author

Peter Kennedy lecturesin the Sociology of sport and health at Glasgow Caledonian University. His most
recent published work isin applying sociological theories to understanding health and medicine and footbal
supporter responses to commercialisation.

David Kennedy is Visiting Lecturer and Researcher at Glasgow Caledonian University. His most recent
published work isin the area of football supporters and governance of professional football clubs.

Users Review
From reader reviews:
Jay Blanchard:

Playing with family in the park, coming to see the marine world or hanging out with friends is thing that
usually you have done when you have spare time, and then why you don't try factor that really opposite from
that. Just one activity that make you not sense tired but still relaxing, trilling like on roller coaster you have
been ride on and with addition associated with. Even you love Football Supporters and the
Commercialisation of Football: Comparative Responses across Europe (Sport in the Global Society —
Contemporary Perspectives), you are able to enjoy both. It is great combination right, you still wish to miss
it? What kind of hang-out type isit? Oh come on its mind hangout men. What? Still don't understand it, oh
come onitsreferred to as reading friends.

Phillip Chadwick:

This Football Supporters and the Commercialisation of Football: Comparative Responses across Europe
(Sport in the Global Society — Contemporary Perspectives) is great reserve for you because the content
which can be full of information for you who have always deal with world and also have to make decision
every minute. That book reveal it details accurately using great coordinate word or we can say ho rambling
sentencesinsideit. So if you are read that hurriedly you can have whole factsin it. Doesn't mean it only
provides you with straight forward sentences but tricky core information with beautiful delivering sentences.
Having Football Supporters and the Commercialisation of Football: Comparative Responses across Europe
(Sport in the Global Society — Contemporary Perspectives) in your hand like obtaining the world in your
arm, information in it is not ridiculous one particular. We can say that no reserve that offer you world within
ten or fifteen minute right but this publication already do that. So , thisreally is good reading book. Hey Mr.
and Mrs. stressful do you still doubt which?



Marla Brinker:

Beside this particular Football Supporters and the Commercialisation of Football: Comparative Responses
across Europe (Sport in the Global Society — Contemporary Perspectives) in your phone, it might give you a
way to get nearer to the new knowledge or data. The information and the knowledge you can got hereis
fresh in the oven so don't end up being worry if you feel like an outdated people live in narrow small town. It
is good thing to have Football Supporters and the Commercialisation of Football: Comparative Responses
across Europe (Sport in the Global Society — Contemporary Perspectives) because this book offers to your
account readable information. Do you occasionally have book but you would not get what it's facts
concerning. Oh come on, that would not happen if you have thisinside your hand. The Enjoyable
arrangement here cannot be questionable, like treasuring beautiful island. Techniques you still want to miss
this? Find this book and also read it from right now!

M egan Jordan:

What is your hobby? Have you heard which question when you got scholars? We believe that that issue was
given by teacher to their students. Many kinds of hobby, Every individual has different hobby. And you also
know that little person similar to reading or as studying become their hobby. Y ou must know that reading is
very important and also book as to be the factor. Book isimportant thing to add you knowledge, except your
teacher or lecturer. Y ou find good news or update regarding something by book. A substantial number of
sorts of books that can you take to be your object. One of them is actually Football Supporters and the
Commercialisation of Football: Comparative Responses across Europe (Sport in the Global Society —
Contemporary Perspectives).
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